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S U M M A R Y

Multidisciplinary creative leader and maker with more than two decades concepting and art directing integrated campaigns from first sketch to final
production, across film, television, online video, design, motion, and interactive. Brand work spanning Visa, Verizon, Ford, Mars, American Express,
ESPN, AT&T, and the U.S. Military, recognized with a Cannes Lions Shortlist, two One Show Shortlists, three Effie Bronzes, and the Grand Prize at the
ANA Multicultural Excellence Awards, across both traditional and regulated healthcare advertising. I set the creative vision, build the visual systems,
direct the production, and develop the people who do the work.

E X P E R I E N C E

Group Art Supervisor / Creative Lead · Remedy Edge (formerly DDB Health) 2023 – Present

Founder & Principal, Creative Director · Husani Barnwell Creative Consulting 2013 – Present

Group Art Supervisor / Creative Lead · McCann Health 2020 – 2023

Creative Director / Associate Creative Director · GlobalHue (New York & Detroit) 2009 – 2013

Art Director · BBDO Worldwide 1998 – 2007

Creative lead directing integrated campaigns for major brands from concept through final production across film, digital, social, and experience design;
set the vision, build the visual systems, and stay hands-on to make the work.

–

Launched FABHALTA (Novartis) as creative lead, and senior creative on VANRAFIA, across HCP and patient audiences.–
Creative lead on WELIREG (Merck): one of the key creatives who ideated, executed, and developed the “Spark” campaign and evolved its branding
system to accommodate expansion to multiple indications and co-promotions.

–

Creative lead on I-DXd (Merck and Daiichi Sankyo), ideating, developing, and executing the branding system for the “Orchestrate Possibilities”
campaign in ES-SCLC; one of the key creatives on CELMoD agents (Bristol Myers Squibb), driving the ideation and development of the “Flip Flops”
campaign concept and creative execution for multiple myeloma.

–

Partner across strategy, account, UX/UI, medical, and production to turn dense, high-stakes science into work that is clear, credible, and built to perform.–
Member of the agency’s AI Advisory Council and an early member of the OMNI AI test team, helping shape responsible AI in the creative process.–
Selected for the Future Leaders Team, helping establish the BrandConnect platform to optimize cross-functional team organization and efficiency;
mentor in the agency mentorship program; contribute to new business.

–

Independent practice partnering with brands, agencies, production companies, startups and mission-driven organizations, with experience spanning
challenger brands to the top of the Fortune 500, across healthcare and pharma, financial services, technology, telecom, automotive, travel and
hospitality, consumer packaged goods and food & beverage, retail, beauty, multicultural marketing, education, and social impact. Builds brands,
identities and campaigns, and advises on creative operations, responsible AI adoption, and AI visibility (SEO, AEO and GEO).

–

Concept and art direct brand and campaign work, build visual identities and scalable design systems, and use the practice as a platform for mentorship,
leadership development, speaking engagements, and strategic advisory.

–

Led integrated healthcare communications and digital brand ecosystems for Novartis, AstraZeneca, Janssen, Sarepta, and Dentsply Sirona; created an
integrated Breztri (AstraZeneca) campaign, including the “Living In The Past” TV spot.

–

Created a direct-to-consumer 360 integrated cardiovascular campaign for Novartis spanning brand guidelines, OLV and TV, digital, social, and CRM;
directed UX/UI-informed experiences and DTC and HCP launch initiatives.

–

Member of the agency’s DEI Committee; partnered across strategy, medical, technology, production, and data to balance scientific rigor, regulatory
compliance, and creative craft.

–

Led creative teams of 12+ direct reports, hired staff, and directed TV and print shoots and client presentations; contributed to the launch of VOYR, an
early creator-community content platform that debuted on Jay-Z and Kanye West’s Watch the Throne tour.

–

Owned creative vision and directed 360 general-market and multicultural brand campaigns across TV, online video, experiential, digital, social, and
environmental design for Verizon, Chrysler, Jeep, Dodge, ESPN Deportes, Walmart, NBC Universal, and the U.S. Navy at Ad Age’s Multicultural Agency
of the Decade, where the work routinely crossed into the general market: winning Verizon assignments head-to-head against general-market agencies
and serving Jeep through GlobalHue’s run as its agency of record.

–

Concepted and art directed integrated campaigns across TV, print, digital, and experiential for Cingular/AT&T, M&M’s/Mars, Snickers, Visa, Pepsi,
Mountain Dew, Frito-Lay, Pizza Hut, KFC, FedEx, Gillette, CNBC, Charles Schwab, Bank of America, Lowe’s, and Campbell’s Soup, among other
Fortune 500 brands; one of the key creatives launching Bank of America’s “Bank of Opportunity” campaign, with regular contributions to new business.

–

Conceived AIG’s “Game Time,” a national spot aired during Super Bowl XXXVIII (a broadcast averaging nearly 90 million viewers) and across national
NFL, NBA, and MLS broadcasts, with a voiceover ending that adapted to the state of the game: one close for a blowout, another for a nail-biter.

–

Joined through the 4A’s MAIP program two days after graduating from Harvard and rose from assistant to full art director on creative ideation, pop-
culture fluency, youthful exuberance, and sold work; directed production with photographers, directors, and editors.

–
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Associate Creative Director / Art Director (Freelance) · Multiple Agencies (concurrent with staff roles) 2007 – 2020

Founding Creative Director / Designer (Volunteer) · DonorsChoose.org 2000 – 2007

T E A C H I N G  &  M E N T O R S H I P

Faculty / Co-Instructor, School of Visual Arts (2018 – 2023). Co-created and taught an advanced creative-concepting and methodology course for
emerging art directors, writers, and designers.

Ongoing talent development. 4A’s MAIP coach; industry mentor coaching a University of Illinois student team in a national competition through an
Omnicom Health Group partnership; BLAC (Building Leaders and Creators) speaker and mentor; Harvard BMF mentor; 100 Roses From Concrete;
Omnicom Health Group University Connect and Health of Advertising Brand Challenge; One Club portfolio reviews; earlier work with the 4A’s High School
Initiative, TORCH, GO Project, and Summerbridge.

E D U C A T I O N

Harvard University — BA, cum laude, Visual & Environmental Studies (Art & Design). Head Designer, Harvard Graphic Design; Board of Directors,
Harvard Student Agencies, the world’s largest student-run corporation; President, Harvard Design Society; varsity track and field, Bay State Games Metro
Division champion, and twice competed for the combined Harvard-Yale team against Oxford-Cambridge, at home and abroad.

Parsons School of Design — MPS, Communication Design. 3.87 GPA, Dean’s Merit Scholar, Parsons Scholar. Concentration in digital product design,
UX/UI, typography, interaction, data visualization, and coding (HTML5, CSS, JavaScript).

MIT Professional Education — Applied Agentic AI for Organizational Transformation (2026, completed with a 100% final grade).

University of Oxford, Saïd Business School — Oxford Artificial Intelligence Programme (2024, completed with a 93% final grade).

Continuing education — Miami Ad School: Creative Director Program (2023); Future London Academy: Creative Leadership (2023); NYU Tandon School
of Engineering: UX Design Principles for AR/VR (2020); School of Visual Arts (5 courses); Adhouse (3 courses).

St. Paul’s School — Diploma, Magna Cum Laude with distinction in Art. President of the Art Association and the Graphic Design Society; 2X Ohrstrom
Library Design Award winner for most outstanding architecture student; cartoonist for multiple school publications (recognized by the Columbia Press);
varsity track captain, 2X Boys Track Award winner for most outstanding track and field athlete, and 5X New England champion with All-League honors;
featured in The Boston Globe.

R E C O G N I T I O N

Cannes Lions and two One Show shortlists (U.S. Army #InOurBoots VR), 3 Bronze Effies (two for #InOurBoots; multicultural for U.S. Census work),
London International Awards Finalist (Cingular Times Square), 2 Gold Addys (National and Regional), Grand Prize at the 2017 ANA Multicultural
Excellence Awards (Ford “Shopping”), Creative Floor Awards Best Use of Technology, Silver in the 4A’s MAIP national creative competition, American
Association of Museums Design Award (at 17, against professionals), David McCord Prize for Outstanding Talent in Art (Harvard), Adweek Best Spots,
Creativity, Adcritic Pick of the Day, Shoot, US Ad Review, Billboard.com Best Spots, Metropolis, Wall Street Journal, Graphic Design USA, FAB Awards
Finalist, Printmonitor Best Ads, and the New York Times.

S K I L L S

Craft & Art Direction: Art Direction, Integrated Campaigns, Campaign Development, Concept Development, Storytelling, Photography & Film Direction,
Typography, Motion, Branding, Design Systems, Figma, Experiential & Events, Adobe Creative Suite (Photoshop, Illustrator, InDesign, After Effects).

Creative Leadership: Creative Direction, Brand Strategy, Team Leadership & Hiring, Creative Operations, Mentorship, Client Presentations, Cross-
Functional Collaboration.

Design & Technology: Human-Centered Design, UX/UI, Digital Product Design, Interaction, Prototyping, User Testing, Data Visualization, AR/VR,
Human-Centered AI, Agentic AI & AI-Assisted Creative Workflows, SEO / AEO / GEO & structured data (AI visibility), HTML/CSS/JavaScript.

Domain Expertise: Healthcare & Pharmaceutical Advertising (HCP and DTC), Multicultural Marketing, CPG, Food & Beverage, Financial Services &
Insurance, Automotive, Technology & Telecom, Media & Entertainment, Sports, Travel & Tourism, Retail & E-Commerce, Beauty, Spirits, Government &
Public Sector, Education & Nonprofit.

Senior freelance creative across leading agencies including R/GA, BBDO Atmosphere Proximity, mcgarrybowen, MullenLowe, Code and Theory, Brand
New School, Edelman, Merkley + Partners, MRM//McCann, KBS, Digitas, Digitas Health, Saatchi & Saatchi Wellness, Havas, Tribal DDB, BGB Group,
Walton Isaacson, BLVD Content, Egami Consulting Group, and WPP UniWorld Group.

–

Concept and art direction for American Express, Visa (2016 Olympics, NFL, Apple Pay, Visa Checkout), United Airlines, Verizon, Samsung, Ford, Dodge,
Jeep, Chrysler, McDonald’s, Oreo, Philips Sonicare, Reckitt Benckiser, Tic Tac, JPMorgan Chase, Edward Jones, the U.S. Army, CVS, Emirates, Procter
& Gamble, and Michelob Ultra, working both in-house and through partners.

–

Founding creative for one of the first online education-crowdfunding nonprofits. Built the original brand identity, visual language, web presence, and
collateral from the ground up. Founder Charles Best credited the work with shaping the organization’s look and feel; quoted in The New York Times
(2002) on the launch of the organization.

–


